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Sonic Moto from Italy to the world with Wish
Strategies for selling on Wish and getting your eCommerce off the ground:

Sonic Moto Shop is an Italian online business, where customers can safely buy branded and quality 
products at great prices in Italy and beyond.  They started their eCommerce business in 2010 and have 

sold on Wish for the past two years. During that time, they have gained great experience with the 
platform, achieving a high level of competence, professionalism and quality for their Wish customers.

"In 2019 we took the opportunity to 
become part of an important eCommerce 
platform in order to expand our sales. Wish 
seemed like a marketplace with a large 
audience all around the world," says Marco, 
Developer at Sonic Moto.

The company has subsequently experienced 
incredible growth with Wish, going from ten orders 
in their first week to record sales. They are now one 
of Wish’s highest-selling merchants, with a net GMV 
of over €261,000.



Sonic Moto recognizes Wish’s advantage in 
reaching millions of Italian customers and beyond, 
due to its international reach. Orders quickly came 
in not only from customers in Europe, but also from 
many countries worldwide.



Sonic Moto had been selling on platforms where it 
wasn’t possible to reach a real person for support - 
and now it's actively choosing Wish instead.

"One of the reasons we're on Wish is the great 
customer service and 24/7 support.” Sonic Moto 
knows they can count on full support from Wish to 
continue their growth.






 



“One of the main advantages of Wish is the 
collaboration with our Account Manager, thanks to 
whom we’ve had considerable advantages, such 
as help setting up ProductBoost campaigns for 
products like jackets and helmets,” Marco shares.

"Shipments are fast, both in Italy and 
around the world. Thanks to Wish, we have 
been able to sell to a global audience and 
expand into new marketplaces,”



Marco wants new merchants to know what 
Wish can do for their businesses. "We sell very 
quickly and our inventory moves fast," he says. 
"Over time, we have developed a number of 
strategies to ensure the optimization of our 
performance on Wish, such as:

Use the package tracking and delivery 
confirmation tools on the Merchant 
Dashboard to track orders shipped.

Choose the appropriate keywords and 
include product details and specifications.

Monitor your listings to see which types of 
products receive the most impressions, then 
upload more similar products.

Know what information is important to 
customers and include it in product 
descriptions, as certain elements are key in 
choosing to trust what you are buying.

Over the past year, their online shopping revenues have improved - and nearly exploded. Sonic Moto 
Shop saw unprecedented growth in revenue in a shorter timeframe as customers shopped from home 

with unusual seasonality (sales increased in spring instead of the usual busy season, which is in summer).

 


Sonic Moto is an example that with hard work and a growth mentality, Wish can lead to great success for 
Italian merchants, both in the Italian market and throughout the world.

How has Covid-19 impacted Sonic Moto’s sales? 



"Wish listens to you. They adapt very easily to 
any requests for changes and work with you to 
fulfill them. Initially it was difficult to start 
selling due to misunderstandings, such as a few 
orders that were not confirmed with tracking 
within 7 days. But everything was solved by our 
Account Manager.” 
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